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Introduction To Paid 
Advertising 

Paid advertising will allow you 
to get your answers quickly in 
terms of going from 0-1, 
finding if you have 
product/market fit and finding 
your initial customers.
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Getting Started Checklist

● Make sure your tracking is set up accurately from the 
start even if you are a new account

● Look at every potential data point you have to create 
audiences

● Think about audiences you want to exclude just as much 
as audiences you want to include in your campaigns

● Think about your segmentation and try to focus on the 
lowest hanging fruit at this point
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What Are Your Goals?

- Are you trying to find if you have product market fit?

- Have you assessed product market fit and you are 
assessing if people will buy your product or service?

- Do you have a website yet?

- Have you started some work organically and have some 
platforms already working well for you?
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Building Your Data

- Do you have data? If so you need to collate as much of it 
as possible into the platforms you want to test

- If you do not have data look at tools like PhantomBuster 
that will help you scrape data to get started with

- Trust machine learning too - if you are really starting from 
scratch machine learning within the platforms is actually 
an excellent opportunity.
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iOS 14.5….. Is a good thing for you!

- Reports so far are indicating that there is only 4% uptake 
in terms of continuing to be tracked in the USA. 12% is 
the average worldwide

- You need to start thinking about your business from a 
more holistic perspective

- Device usage is extremely important when looking at 
your adverts going forward. Competition will naturally 
increase on the android side of things.



Velocity Growth

Google Ads

- Excellent choice if you have product/market fit and 
people actively are searching for your product or service

- Multiple advertising choices depending on your 
problem/solution fit (Search, display, Youtube etc.)

- Provides an excellent “audience stealing” opportunity
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Google Ads - How Much Will It Cost Me?

- You have problem solution fit and you need to guage 
how expensive or cost effective the platform will be for 
you?
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Google Ads - Low Hanging Fruit 
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Facebook Ads

- Excellent in a B2C context

- Expect it to be more expensive in a B2B context

- Allow machine learning to do some of the work for you if 
you’re low on data

- Excellent choice if your product/solution fit needs an 
awareness phase first

- Expect the platform to be more expensive than normal 
right now
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Using Your Data On Facebook 
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Demographic/Psychographic Based Targeting
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GeoTargeting
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Collaborate and Share Audiences
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Audiences and Campaign Structures
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Building Out Creatives
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Are you winning on the platform?

- If it’s costing you $20 for a 
$40 sale and your margin is 
$20 - then you’re losing 
everytime

- Reflect on your goals and 
aligns them with your key 
metrics

- What does your domino 
effect cost and look like?

CPM Awareness

CPC Awareness

Landing Page Views Awareness

Cost per add to cart Conversion

Cost per purchase Conversion

Cost per lead Conversion
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What is resonating with your audience?

● Are you split testing your copy?
● Are you testing your creatives?

- Small changes amount to big impacts in many cases

Recently completed a split test where we tested the word 
“Private Chef” vs just “Chef”. CTR increased from 3% to 11%.



Velocity Growth

Key Mistakes People Make In Early Advertising

- Incorrect campaign set up derails audience performance
- Messaging not aligning or resonating with the audience
- Creative assets not resonating with the audience

More often than not the audience is probably fine, and the 
placements, campaign type and messaging are what is 
causing the key issues
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Key Takeaways

- Build your data out as much as possible

- Ensure to align your campaigns with your goals for that 
audience and what level of intent you are seeking from 
the audience

- Always be testing your creatives against your audiences
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Thanks!


